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CLOSING PRESS RELEASE OF WHITE JANUARY 17-18-19 JANUARY 2015
THE GROWTH STRATEGY OF WHITE JANUARY: +20% IN EXHIBITORS, EXPANSION TO THE EX-ANSALDO FACTORY, EQUALS + 34% IN BUYERS
White ended up recording an extraordinary success and it has reached the goals fixed in connection with buyers. The show recorded an increase by 34% in buyers compared to January 2014, with an increase by 22% in foreigner buyers and by 40% in Italian buyers. After Italy, supremacy is held by Japan, China and Korea, Countries that reward research and innovation.
The White edition concluded on 19 January was marked by the contamination between select fashion, new classic, street urban style, music and web, enjoying widespread appreciation of buyers and of the press, focused on the brand-mix of its 180 labels coming from all over the world.

The Milan-based show, open to men’s and women’s collections, was once again the protagonist of the fashion week within the spaces of Superstudiopiù at 27 via Tortona and of the ex Ansaldo factory at 54 via Tortona, location chosen to welcome WOW0.15,  the section dedicated to Highsnobiety, an opinion leader magazine in the field of international research for men’s fashion.
On the eve of the opening, on the evening of Friday 16 January, White staged the event KG WHITE MILANO with the rapper Marracash, who chose the Milan ‘show for the debut of his collection, inspired by the Ninja universe and to present an abstract of his new album, out on the 20 January. 
During the same evening, the historical distributor specialized in contemporary apparel Slam Jam, known on the International scene for having launched prestigious brands like Carhartt and Stussy, presented a photographic show dedicated to the city of London in the 70s. 
A success also for the special areas of innovative fashion brands, first of all adidas Originals with the lines adidas Originals Blue Collection, Superstar, Tubular and it presented, as a preview, the capsule collections designed with the research brand like Neighborhood and The Fourness, Reebok with Reserve,  the street and active collection proposing the remake of iconic models together with important focuses of the new season, the brand Nasir Mazhar, by the homonymous designer from London who has established himself with his sport-inspired style, the label Patagonia with the outdoorwear collection and the label Collection Privée?, fortified by its recent success on the Asian markets. The artisanal expertise of made in Italy was in the spotlight within the space dedicated to Alberto Fasciani, the brand from the Marche region founded in 1950, while Fattore K, the Milan-based multi-branded showroom featured brands like Todd Snyder + Champion, Champion Reverse weave, Nemen, Bevilacqua shirts and more…, Archivio by Romano Ridolfi, Big Uncle.
Maurizio Pecoraro for the first time at White with the preview women’s collection for the 2015/16 f-w, was much appreciated by buyers and journalists, both Italian and foreigner.

Among the others, the Basement area welcomed two excellent brands of made in Italy, unanimously elected by the sector operators as the collections that better interpret the two macro-trends of new menswear: research in tradition for the precious cloaks by Ermanno Gallamini and the evolution of classic style signed by Lucio Vanotti.

On the occasion of the twentieth anniversary of the creations of his renowned scarves, Faliero Sarti was protagonist of the event La Tradizione, Il Valore, Il Bello (Tradition, Value, Beauty) with a retrospective on his men’s and women’s masterpieces.

Huge success also for the White Glasses project, based at 54 Via Tortona, with a selection of cutting-edge brands of top-notch eyewear from young and independent brands.

 “The Energy experienced during these days, between Florence and Milan, proves that our system is able to attract the highest number of the best international buyers. The outstanding results of White offer us the awareness and the enthusiasm to go on with the strategy undertaken.” - Massimiliano Bizzi, Founder of White, states.
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